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Why We Do What We Do …

Peregrine Academic Services believes in promoting 
excellence in higher educationby é

Giving students the skills 

they need to succeed in their 

studies and in their future 

careers.

Partnering with universities 

and colleges to measurably 

improve academic programs.



Our HE Services & Programs …

Assessment Services

ÁBusiness

ÁAccounting & Finance

ÁGlobal Business

ÁPublic Administration

ÁHealthcare Administration

ÁEarly Childhood Education

ÁCriminal Justice

ÁGeneral Education

Educational 
Programs

ÁAcademic Leveling 
Courses

ÁB-School Connection 
Education Resource by 
Bloomberg Businessweek 

Áe-Programmes

ÁExploring Your Potential

ÁOnline Leadership 
Courses

ÁWrite & Cite

Education Support 
Services

ÁAcademic Consulting

ÁLeadership Development

ÁClient Admin

ÁEducational Site



Bridging the Gap in Business 
Education

Do your incoming graduate students have the business 

foundational knowledge needed to start the program? 

Most graduate business programs do not require a business 

undergraduate degree. Moreover, many returning students for 

graduate degrees have been out of school for many years. 

These students often lack the foundational business knowledge 

needed for continued graduate education.   



Academic Leveling Courses

× Peregrine‘s Academic Leveling 

Courses (ALC) program includes 15 

online courses that span the entire 

business curriculum and serve as a 

bridge between the undergraduate and 

graduate business program.

× Each ALC includes a pre-test, 4-6 

hours of instructional content, and a 

post-test.

× The ALCs can be used collectively as a 

prerequisite standalone bridge course 

or included within the first few existing 

MBA, MS, or MA courses. 



The Accreditation Relationship …

The ALC service addresses several programmatic and institutional accreditation 

requirements related to assurance of learning, foundational knowledge, topical 

coverage, curriculum design, assessment, quality, and accountability. 



Key Features…

Ç 20-question Pre-test that can be used to ñtest outò of the course. If a student 

passes the pre-test, the student moves onto the next course. 

Ç 4-6 hours of instructional content that is interactive, engaging, and 

contemporary. Each course includes 4-8 sections and each section ends with 

review questions. The student must complete all sections before he or she is 

able to attempt the Post-test. 

Ç A 20-question Post-test used for assurance of learning. The school sets the 

minimum score threshold, usually 80% or higher. If a student fails on the first 

Post-test attempt, the student can go back and review the course before taking 

the Post-test a second time. 

Ç The student receives a Completion Certificate with the Post-test score that is 

submitted for academic accountability and assurance of learning. 



Program Objectives …

V Create business program foundational knowledge. 

V Transition students from undergraduate to 

graduate. 

V Develop student accountability for learning. 

V Allow for more advanced subsequent instruction 

rather than time spent in the classroom reviewing 

the basics of each topic. 

V A more cost-effective and time-sensitive approach 

to academic leveling. 

V Improve student retention in the graduate program. 



Learning Outcomes…

Develop a thorough understanding of the foundational 

concepts, terms, and topics associated with each of the core 

business subjects typically included within an undergraduate 

business program.  

V Introduce learning-related activities to the students.

V Build knowledge area confidence. 

V Provide ongoing learning resources (the courses are available to the student for up 

to 2 years). 

V Improve student retention rates in the graduate program. 

V All for more advanced instruction and learning with subsequent courses.

V Can also be used as an undergraduate Capstone program. 



The 15 Academic Leveling Courses: 
Foundations of…

1. Marketing

2. Operations/Production 

Management 

3. Human Resource Management 

4. Behavior

5. Business Ethics

6. Global Dimensions of Business

7. Business Finance

8. Accounting

9. Macroeconomics

10.Microeconomics

11.Legal Environment of Business

12. Information Management 

Systems

13.Quantitative Business Research 

Techniques & Statistics

14.LeadeOrganizationalrship

15.Strategic Management/Business 

Integration



Simple Service Integration with 

the Academic Program

As with all of Peregrine’s services and programs, the Academic Leveling 

Courses can be readily integrated into any academic program and most 

Learning Management Systems (LMSs) with flexible purchase options. 

ü Sold through the Universityôs bookstore.

ü Institutional purchase with monthly invoicing.

ü Student purchase through self-registration. 

ü Course Integration Options:

Ç Through a school-specific microsite for student self-registration using a link from the 

LMS to the password protected microsite. 

Ç Using technical integration with the LMS for automated registrations and gradebook 

postings. We can technically integrate with the commonly used LMS platforms. 



The Course’s 20-question Pre-Test ... 

The purpose of the pre-test is to give the student a sense of where they 

stand in terms of knowledge of the topics included within the course. The 

Pre-test can also be used to test-out of a course if the student passes the 

test at a high level (usually >80%). 



The Course’s 4-6 Hours of 
Interactive Learning …

Each course includes 4-8 sections. Each section includes 

instructional content related to 5-15 topics. At the end of the 

section, the student is presented with 4-10 review questions that 

must be answered correctly in order to advance in the course.  



Course Navigation and Features

Easy to use navigation 

shows what has been

completed and what remains 

to be completed in each 

course and for the program. 

Students can return to the 

course with unlimited access 

for up to 2 years. 

Students have access to additional educational resources for each course.  



The Course’s 20-Question Post-
test…

The school determines the minimum acceptable score for the course’s 

Post-test. If the student fails to obtain that score on the first attempt, 

the student can review the course and take the Post-test a second time. 

The objective is for the student to learn the material. 



The ALC Course Completion 
Certificate…

The front page of the Student Completion Certificate summarizes 

the results. The back page provides the course-specific results. 



Client Admin Access for Reports and 
Student Tracking

The service includes 24/7 access to Client Admin, which is where 

school officials track student progress and generate reports, both 

individual and summative. 



Individual Results Report

The ALC Individual Results Report is used to summarize 

student progress and completion through the ALC program. 



The ALC Report

The ALC Report shows 

the Pre-test and Post-test 

scores for a cohort of 

students. From Client 

Admin, the parameters for 

the report are determined. 



The Academic Leveling Course service 
is a thought-partner solution that …

VProvides accountability and assurance of learning for 

accreditation agencies.

VIs designed to help students succeed in the business 

program. 

VCovers the foundational concepts of business 

education topics. 

V Enables a customizable academic leveling program 

suitable for either undergraduate transfer students or 

new graduate students. 



Demo Micro-Site
Please send an e-mail to Info@PeregrineAcademics.comto receive the 

registration password for the DEMOsite. Please be sure to specify which 

specific services you wish to see. 

mailto:Info@PeregrineAcademics.com


Impactful Results…

“The St. Ambrose MBA program uses Peregrine’s Inbound Exam to 

determine student readiness for the MBA program. If a student scores low 

in one area, then they take one of Peregrine’s ALC courses to get ready 

for class. We also use the outbound Peregrine COMP data against the 

normed results chart to determine which areas to focus in the MBA 

curriculum. It is proving to be an excellent guiding tool for the MBA 

program.”

Teresa Hutchinson, EdD

MBA Program Director



Service Enrollment:

Å$35 per course per 

student.  

Å$350 for 10 or more 

courses per student. 

http://www.peregrineacademics.com/home/academic-leveling-courses



ALC + BSC = An impactful
Education Solution

V Our ALC program can be readily 

combined with the B-School 

Connection (BSC) program, which 

includes a subscription to 

Bloomberg Businessweek. 

V This particular combination is 

effective for incoming graduate 

students to not only bridge the 

knowledge gap, but also to focus 

on application of the concepts 

within the global context. 

+



The B-School Connection Program

× Peregrineós B-school Connection program is an 

online/digital higher education service for 

students and faculty that includes Bloomberg 

Businessweek and the Bloomberg Resource 

Center with weekly instructional content designed 

to develop globally informed students and career-

ready graduates.

× The Service is academically appropriate for any 

course in any course or program needing current 

and applicable competency-based content.

× The B-school Connection service is a cost-

effective solution that addresses accreditation 

and key stakeholder needs related to instructional 

quality, global awareness, student engagement, 

and lifelong learning.



Your team for on-boarding, service administration, 
technical support, data analyses, and reporting of results.

The Client Services Management Team

OdgerelBatmunkh

Lana Gaskins Kayla Vos

Lara MillerKim Carroll, MS



Christina PerryKathy Henderson

Arthur Ruzzano AlimaaJamiyansuren, MA

Josh Duryea



Paul Mallette, MBA
Director of European Operations, 

France



Your team for all accreditation, leadership, quality assurance, 
and academic continuous improvement.

Olin Oedekoven, Ph.D. 

Bill Parrott, MA Krishnamurthy B. 
Venkateshiah, Ph.D.

Mick Thomas, MAOM

Debbie Robbins, MPA Clarice Tate, MBA, M.Ed.
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