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Why We Do What We Do ... ®

Peregrine Academic Services believes in promoting

excellence in higher educationj AN

Partnering with universities ~ Giving students the skills
and colleges to measurably they need to succeed In the

improve academic programs. studies and in their future
careers.



Our HE Services & Programs ...

Educational
Programs

A Academic Leveling
Courses

AB-School Connection
Education Resource by
Bloomberg Businessweek

Ae-Programmes
AExploring Your Potential

AOnline Leadership
Courses

AWrite & Cite

Assessment Services

ABusiness

AAccounting & Finance
AGlobal Business

APublic Administration
AHealthcare Administration
AEarly Childhood Education
ACriminal Justice

AGeneral Education

Education Support
Services

AAcademic Consulting
AlLeadership Development
AClient Admin
AEducational Site




Bridging the Gap in Business >
Education

Do your incoming graduate students have the business
foundational knowledge needed to start the program?

Most graduate business programs do not require a business
undergraduate degree. Moreover, many returning students for
graduate degrees have been out of school for many years.

These students often lack the foundational business knowledge
needed for continued graduate education.



Academic Leveling Courses

Xx Peregrine‘s Academic Leveling
Courses (ALC) program includes 15
online courses that span the entire
business curriculum and serve as a
bridge between the undergraduate and
graduate business program.

x Each ALC includes a pre-test, 4-6

hours of instructional content, and a COURSES
p 0S t 'test . YRR accountabllity BREY assurance of learning
for accreditation bodies
. Designed to help EOGELERITIEELY in
X The ALCs can be used collectively as a CEESR

Covers foundational concepts [

business education topics

VIR customized academic leveling program

sultable for efther undergraduate transfer students

or included within the first few existing or new graduate students
MBA, MS, or MA courses. —

prerequisite standalone bridge course




The Accreditation Relationship ...

Sour ot Upente: Juvwary 30, 390

Eligibility Procedures
and Accreditation Standards
for Business Accreditation

Engagoment + lanovation ¢ Impact
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Noew Program Accreditation Mé
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AMBA ACCREDITATION
GUIDANCE FOR BUSINESS SCHOOLS

ACBSP STANDARDS AND CRITERIA FOR
DEMONSTRATING EXCELLENCE IN
BACCALAUREATE/GRADUATE DEGREE

SCHOOLS AND PROGRAMS

The ALC service addresses several programmatic and institutional accreditation

requirements related to assurance of learning, foundational knowledge, topical

coverage, curriculum design, assessment, quality, and accountability.
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Key Features...

20-questionPre-t est t hat can be used to Ntest

passes the pre-test, the student moves onto the next course.

4-6 hours of instructional content that is interactive, engaging, and
contemporary. Each course includes 4-8 sections and each section ends with
review questions. The student must complete all sections before he or she is

able to attempt the Post-test.

A 20-question Post-test used for assurance of learning. The school sets the
minimum score threshold, usually 80% or higher. If a student fails on the first
Post-test attempt, the student can go back and review the course before taking

the Post-test a second time.

The student receives a Completion Certificate with the Post-test score that is

submitted for academic accountability and assurance of learning.



Program Objectives ...

Create business program foundational knowledge.

Transition students from undergraduate to
graduate.

Develop student accountability for learning.

Allow for more advanced subsequent instruction
rather than time spent in the classroom reviewing
the basics of each topic.

A more cost-effective and time-sensitive approach
to academic leveling.

Improve student retention in the graduate program.
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Learning Outcomes...

Develop a thorough understanding of the foundational
concepts, terms, and topics associated with each of the core
business subjects typically included within an undergraduate
business program.

V Introduce learning-related activities to the students.
V  Build knowledge area confidence.

V  Provide ongoing learning resources (the courses are available to the student for up
to 2 years).

V Improve student retention rates in the graduate program.
V  All for more advanced instruction and learning with subsequent courses.

V Can also be used as an undergraduate Capstone program.



The 15 Academic Leveling Courses:
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Foundations of...

1. Marketing

2. Operations/Production
Management

3. Human Resource Management
4. Behavior

5. Business Ethics

6. Global Dimensions of Business
7. Business Finance

8. Accounting

9. Macroeconomics

10.Microeconomics
11.Legal Environment of Business

12.Information Management
Systems

13.Quantitative Business Research
Techniques & Statistics

14.LeadeOrganizationalrship

15. Strategic Management/Business
Integration
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Simple Service Integration with
the Academic Program

As with al/l of Peregrine’s services an
Courses can be readily integrated into any academic program and most
Learning Management Systems (LMSs) with flexible purchase options.

U Sold through the Universityods bookst ¢
U Institutional purchase with monthly invoicing.

U Student purchase through self-registration.

U Course Integration Options:

C Through a school-specific microsite for student self-registration using a link from the
LMS to the password protected microsite.

C Using technical integration with the LMS for automated registrations and gradebook
postings. We can technically integrate with the commonly used LMS platforms.
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The Course’s 20-question Pre-Test ... ka

A— . ~
= Section: Week 1/ Marketing / Pre-Test
A
Academic Leveling Course
This course was completed on 122202017 10:58pm 5T
Week 1
Marketing Congratulations! You have completed:
&) Pre-Test
The Foundations of Marketing Week 1
section 1 Marketing
Section 2 Pre-Test
Section 3
cectond Exam Summary
Section 3 . .
Exam Question(s) Time Score
Post-Test
Foundations of Marketing - Pre-Test 20 5.3 minutes  70%
Legal Erwironment of Business
Week 2 Subject Matter Assessed Score
Week 3 Channels of Distribution and Business Marketing Networks and Logistics 57%
Week 2 Market Segmentation 100%
#F Download Completion Certificate(s) Marketing Research Tocls 75%
| I Marketing Strategy 100%
Percent Complete: 100% What Is Marketing 33%

The purpose of the pre-test is to give the student a sense of where they
stand in terms of knowledge of the topics included within the course. The
Pre-test can also be used to test-out of a course if the student passes the

test at a high level (usually >80%).



The Course’s 4-6 Hours of
Interactive Learning ...

—
e Section: Week 2 / Accounting / Section 2 / Capital Investment Analysis »

M\ Academic Leveling Course

This courss was compieted on 12/22/2017 10:58pm C5T

» Wesk 1

# Wesk 2

Cash Payback Method

If these annual cash flows are not equal, the cash payback pericd is determined by adding the annual net
cash flows until the cumulative sum equals the amount of the proposed investment,

@ Accounting

Pre-Test

, The Foundations of Accounting

} Section | e = =
s < ﬂbu e Ne
Section 2 - S| | Cash Flow L1 | |
4 Cumulative /P/
. : Net Cash Net Cash
®) Capital Investment Analysis Year Flow Flow $400.000
Investment
Interactive Q&A 1 $ 60,000 $ 60,000
2 BO,000 140,000
} Section 3 3 105,000 245,000
-4 155,000 400,000
} Section4 s 100,000 500,000 I 1|
6 90,000 590,000 Y r )
} SectionS 1 2 3 a 1 6
Post-Test Years
» Business Ethics A A X A - . it
The cash payback method is widely used in evaluating proposals for investments in new projects. A short
P Week s payback period is desirable, because the sooner the cash is recovered, the sooner it becomes available for
e e reinvestment in other projects. In addition, there is less possibility of losses from economic conditions, out-

of-date assets, and other unavoidable risks when the payback period is short. The cash payback period is
alsc important te bankers and other creditors who may be depending on net cash flow for repaying debt
| | related to the capital investment. The sconer the cash is recovered, the sooner the debt or other liabilities
can be paid. Thus, the cash payback methed is especially useful to managers whose primary concern is

# Download Completion Certificate(s)

Percent Complete: 100%

Each course includes 4-8 sections. Each section includes
instructional content related to 5-15 topics. At the end of the
section, the student is presented with 4-10 review questions that
must be answered correctly in order to advance in the course.

Fi



Course Navigation and Features

Studentshave access to additional educational resources for each cours

—
e  Section: Week 2 / Accounting / Section 2 / Capital Investment Analysis p

i Present Value Methods
Wesek 1 % P = , ; : - AE
Present value of an annuity: An annuity is a series of equal net cash flows at fixed time intervals. Annuities
Weak 2 e~ 5 L .
s are very common in business. Monthly rental, salary, and bond interest cash flows are all examples of
Accounting annuities. The present value of an annuity is the sum of the present values of each cash flow. In other words,

Pre-Test the present value of an annuity is the amount of cash that is needed today to yield a series of equal net cash

S e Freneet flows at fixed time intervals in the future.
The Foundations of Accounting

Section 1

Easy to use navigation i

#2 Capital Investment Analysis

15% 20%
0.870 0.833

teracve Qe shows what has been 0.756 0.694
Section 3 . 0.658 0.579
4-|_ completed and what remains o5 0.452

5

Section 5 0.497 0.402
BoerTa ; 0.432 0.335
to be completed in each o i
0.327 0.233

: course and for the program.|  o2ss 0.194

= 0.247 0.162

# Download Completion Certificate(s) Stu d e ntS Can retu rn to th e

l | could be determined by utilizing this

Percent Complere: 100% course with unlimited acCesS:s: s 2% cor for the

for up to 2 years.
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The Course’s 20-Question Post-

test...

Capital Investment Analysis

Interactive Q&~A

Section 3

Section 4

Section 5

& Post-Test

Business Ethics

Week 3

Week 4

Week 5

Week &

Week 7

Week 8

Business Integration and Strategic Mane

Organizational Behavior

Pre-Test

The Feundations of Organizational Be |

# Download Completion Certificate(s)

Percent Complere: 100%

= Section: Week 2/ Accounting / Post-Test

Because you have scored at or above 84%, you have completed the requirements for the this module.

Exam Summary

Exam Question(s) Time Score
Foundations of Accounting - Post-Test 20 15.3 minutes 100%
If you are unsatisfied with your score you may retake this exam 1 more time. Before
attempting a retake, review your results and go back to study any sections you scored

poorly in, to be sure you understand the concepts. The ocutcome of your final score will
be used, regardless if the score is lower than your first attempt.

Subject Matter Assessed Score

Accounting 100%
Capital Investment Analysis 100%
Financial Statement Analysis 100%

In order to preserve the integrity of our online exams and training courses and because of proprietary rights,
we cannot provide questions/answers upon completion of an exam or training course test.

You have completed all the training modules.

The school

determines the minimum acec
Post-test. If the student fails to obtain that score on the first attempt,

Fi

the student can review the course and take the Post-test a second time.
The objective is for the student to learn the material.



The ALC Course Completion
ertificate...
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The front page of the Student Completion Certificate summarizes

the results. The back page provides the course-specific results.
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Client Admin Access for Reports and
Student Tracking

rvce Types > Viewing Al Academic Degree Lovels . Viow by Exams/Courses - o -

Student Registration & Course Completion Activity

Registrations B Completions Abandoned

Viewng Reasulls for August 01, 2015 w December 01, 2016

The service includes 24/7 access to Client Admin, which is where
school officials track student progress and generate reports, both

individual and summative.



Individual Results Report fa

5 Course Program Cohort Faculty Learner First Nam Last Name Email Student ID

6 1|BMAL 590 Academic Leveling Course (15 Modules 40| 90 30

7 2|BMAL 590 Academic Leveling Course (15 Modules 60( 100 40 5
3 3|BMAL 590 Academic Leveling Course (15 Modules 40 100 30| 1q
9 4|BMAL 590 Academic Leveling Course (15 Modules a0l 8o 50| 10
I} ClErAnl San Aradamicrl ovaling Canres (15 Bndnloc LY} an a0l 10

The ALC Individual Results Report is used to summarize

student progress and completion through the ALC program.



The ALC Report

The ALC Report shows
the Pre-test and Post-test
scores for a cohort of
students. From Client
Admin, the parameters for

the report are determined.

Foundations of Accounting

Foundations of Busness Ethes

Foundotions of Business Finonce

Foundetions of Busness Lsadership

Foundations of Gicbal Dimensions of Busness

Foundations of Informaton Management Systems

Foundations of Quantitative Research
Techmques and Statstics

vi:o«.

100%
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The Academic Leveling Course service
is a thought-partner solution that ...

V Provides accountability and assurance of learning for
accreditation agencies.

V Is designed to help students succeed in the business
program.

V Covers the foundational concepts of business
education topics.

V Enables a customizable academic leveling program
suitable for either undergraduate transfer students or

new graduate students.
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Demo Micro-Site Ba

Please send an-gnail to Info@PeregrineAcademics.coto receive the

registration password for the DEME6ite. Please be sure to specify which

specific services you wish to see.

2, A ot _
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h ACADEMIC SERVICES
Home Services m Support Qur Partners Abaut Us

Peregrine Academic Services - DEMO Micro-Site

Welcome to our PAS DEMO login page. This site allows you to see how we manage our client schools and universities as well as give them access to our various
exam and educational services. This site also allows you to self-register and obtain an exam access link in order to evaluate our services

Access to the DEMO micro-site I limited 1o college and university officlals who deslce to learn more about our services, understand how sell-registration works, and

evaluate our exam and educational services. All registrations are free of charge. However, students CANNOT use this site in an attempt to obtain practice exams or
free educational materials.

To sign up with Peregrine Academic Services, please read and complete the Client On-Boarding Packet, Once we have your information, we can build your
micro-site and it would be ready in a few days for full integration.

Register for a Course/Exam

Enter the registration password provided 1o you either within the course syllabus or from your course professor

Registration Password: s et

Proceed with Registration



mailto:Info@PeregrineAcademics.com
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Impactful Results...

“The St. Ambrose MBA program uses Peregrine’s Inbound Exam to
determine student readiness for the MBA program. If a student scores low
in one area, then they take one of Peregrine’s ALC courses to get ready
for class. We also use the outbound Peregrine COMP data against the
normed results chart to determine which areas to focus in the MBA

curriculum. It is proving to be an excellent guiding tool for the MBA

program.”

Teresa Hutchinson, EdD SMbI'OS <

University

MBA Program Director
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Service Enrolilment: =

o PEREGRINE

h ACADEMIC SERVICES
Global Educational Support

Qur Standard Is What Others Consider Their Highest Achievement

A $35 p er C O u rS e p er Welcome to Team Peregrine:
On-Boarding Packet for Client Schools

S t U d e n t . Version January 2014

Packet Contents Include:

v' Customer Worksheet for Service Integration

A $35O fo r 10 O r m O re v Client Admin Site Registration Instructions

v' Example Faculty/Student Instructions

v The Frequently Asked Questions Guide

C O u rS eS p er S t u d e n t ] v Suggested Syllabus Language

v" Service Integration Tips and Techniques

v' Exam Topic/Subject Lists and Descriptions

Peregrine Academic Services
1001 South Douglas Highway, Suite #160
PO Box 741
Gillette WY 82717
+1 307 685-1555

www.PeregrineAcademics.com

http://www.peregrineacademics.com/home/academic-leveling-courses



ALC + BSC = An impactful
Education Solution

V Our ALC program can be readily
combined with the B-School
Connection (BSC) program, which
includes a subscription to
Bloomberg Businessweek.

V This particular combination is
effective for incoming graduate
students to not only bridge the
knowledge gap, but also to focus
on application of the concepts
within the global context.




The B-School Connection Program fa
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Per e gr tscheobGonné&ction program is an

online/digital higher education service for » A Bloomberg
students and faculty that includes Bloomberg ¥ Businessweek

Businessweek and the Bloomberg Resource B SEH““I_ c“NNEchuN
ST lagy

Center with weekly instructional content designed

to develop globally informed students and career-
ready graduates.

The Service is academically appropriate for any
course in any course or program needing current
and applicable competency-based content.

The B-school Connection service is a cost-

effective solution that addresses accreditation

and key stakeholder needs related to instructional
guality, global awareness, student engagement,
and lifelong learning.
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Superior Customer Service

The Client Services Management Team

Lara Miller OdgerelBatmunkh

Your team for orboarding, service administration,
technical support, data analyses, and reporting of results.
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Business Development Team
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Arthur Ruzzano AlimaaJamiyansurenMA
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Josh Duryea Kathy Henderson Christina Perry
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European Operations

Paul Mallette, MBA
Director of European Operations,
France
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Thought-Partners in Higher

Education

Y 4

Olin Oedekoven, Ph.D. Debbie Robbins, MPA Clarice Tate, MBA, M.Ed.
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Bill Parrott, MA Mick Thomas, MAOM Krishnamurthy B.

Venkateshiah, Ph.D.

Your team for all accreditation, leadership, quality assurance,
and academic continuous improvement.

~
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Contact Information
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Lo EREGRINEge

1001 S. Douglas Hwy, Suite #160
PO Box 741
Gillette, WY 82717

Phone: +1 307 685 1555

Email: info@PereqgrineAcademics.com

Website: PeregrineAcademics.com

© 2017 Peregrine Academic Services
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https://www.facebook.com/peregrineacademics/
https://twitter.com/PeregrineAS
https://www.linkedin.com/company/3035012/

